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User in Action
Current User Problem User Action with Product



Full User Life Cycle
The parent determines their need based on the physical 

and social discomfort they experience when traveling with 

a toddler and a stroller using public transit. The catalyst to 

take action is when the discomfort hinders travel access 

and diminishes travel enjoyment for the parent.

T h e  p a r e n t  f i n d s  o u t  a b o u t  t h e i r  o p t i o n s  b y 

communicating with other parents, observing other 

parents using public transit, following physical signs for 

accessibility at the stations, viewing advertisements, and 

using internet sources such as blogs, online ads, and 

shopping websites.

The parent analyzes their options by comparing prices to 

alternatives (stroller or otherwise), testing stroller options 

in physical stores, observing other parents’ actions and 

satisfaction, and reading online reviews.

The parent acquires the product by purchasing the stroller 

either in person or online for delivery. The retailers can 

include the stroller company itself or various popular 

retailers, such as Target or Amazon.

The parent uses the product by traveling with the stroller 

and toddler. They get value out of it when they can swiftly 

transform the stroller into a backpack for increased agility 

and decreased space. This includes climbing a staircase in 

a subway station or taking up less space on a bus.

The parent determines the value they gain via a cost 

benefit analysis of purchasing the stroller. They must 

determine that the increased travel safety and access and 

the stroller durability and comfort is worth its price.

The parent tells others about the product by word of 

mouth, parenting blogs, forums, and social media groups.
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